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Introduction to the Schools Art Competition  
 

The Scottish Fisheries Museum invites children in Fife 

aged 3 – 14 to take part in its annual Art 

Competition. To tie in with our upcoming 

temporary exhibition curated by students from St 

Andrews University, Catch of the Day, this year’s 

theme is graphic design.  
 

Children can enter the competition via their 

nursery or school and are encouraged to create 

artworks, both 2D and 3D, which relate to the 

competition’s theme. The deadline for submissions 

is Friday 29th April 2018. 

Winners and their parents/teachers will be invited to a special prize 

giving ceremony as part of the Museum’s Open Day on 26th May 2018. 

All winning entries will be exhibited, along with a selection of the other 

submitted artworks, in the Museum’s Tearoom from the same date.   
 

For further information about the competition’s rules and details on how 

to enter please see our Competition Information Pack. This can be 

found on the museum’s website: www.scotfishmuseum.org/schools-

and-colleges.  
 

Schools Art Competition Workshops 
 

The museum is offering an art workshop to P6-7 classes, which can be 

delivered as part of a museum visit or directly in the classroom. In this 

session, pupils will develop ideas and artistic skills which they can utilise 

to create original artworks relating to the competition’s theme.  
 

During the workshop, students will be able to immerse themselves in the 

history of the fishing industry and how it has presented itself through 

time. Classes will investigate how fish has been advertised, branded 

and campaigned about over the centuries and consider how graphic 

design can help convey a strong message through images alone. 

Students will be able to draw links between past campaigns and those 

they see today in their local supermarket or on television and question 

what makes a successful graphic design campaign. To round off their 

visit, students will use the examples they have studied, and their own 

imaginations, to create an advert for their favourite fishy dish.  

 

The session is planned to incorporate relevant aspects of the Curriculum 

for Excellence as well as to give pupils first-hand experiences of objects 

and artworks which might not otherwise be available to them. 
  

http://www.scotfishmuseum.org/schools-and-colleges
http://www.scotfishmuseum.org/schools-and-colleges
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The workshops will be on offer between Monday 5th March and Friday 

29th April 2018. To book a session, either as part of a visit to the museum 

or for delivery in the classroom, contact the museum’s Learning and 

Access Officer on 01333 310628 or hannah@scotfishmuseum.org. Please 

see the information for schools on page 9 for more details.  

 
 
 
 
What is involved in an Art Workshop?  
 

Individual sessions may differ according to the needs of each group and the 

preferences of teachers/carers.  
 

Learning outcomes 
 

P3-P5 sessions will usually have the following learning objectives 

(Curriculum for Excellence experiences and outcomes to which these 

contribute can be found in the brackets):  
 

- To learn about the history of the fishing industry and how this has 

informed advertising and environmental campaigns both 

historically and currently. (LIT 2-04a, LIT 2-18a, SOC 2-03a, SOC 2-

04a, SOC 2-06a). 
 

- To consider how artists past and present have used different 

artistic techniques to illustrate advertising, branding and 

environmental campaigns (ENG 2-30a, EXA 2-05a, EXA 2-07a, LIT 

2-18a). 

- To make use of the information gained to create an example of 

graphic design using various artistic techniques (EXA 2-03a, EXA 2-

04a, LIT 2-06a, SOC 2-04a, TCH 2-15a, TCH 2-15b).  

- To gain inspiration and knowledge from the historical and artistic 

collections cared for by the Scottish Fisheries Museum (EXA 2-02a 

EXA 2-06a, SOC 2-01a, SOC 2-02a).  
 

 

 

Practicalities 
 

Sessions last around 90-120 minutes. Groups of 16 or more pupils will be 

split in two during the session, with one group doing activities in the 

galleries and another working in the Education Room. The two groups 

will swap over during the session. 

mailto:hannah@scotfishmuseum.org
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 Workshop Outline  
 

 
 Fishing the Dish – Past and Present  

 

Students will uncover how the fishing industry has changed over the centuries 

and how the way that it has promoted itself has changed alongside 

technological advances. Using the museum’s collections, students will reflect 

on the ways that the fishing industry has both represented itself and been 

represented by others. They will investigate these changes and reflect on 

their own experience of the advertising and branding of fish products today. 

 

Designing a message  

 

 

Using the knowledge they have acquired, students will look at past and 

present examples of fish product advertising and branding. Through this 

activity and by completing several drawing activities, pupils will think about 

the important role imagination has played for graphic designers when 

creating images, logos and campaign materials.  

 

Making a Splash 

 

Using the examples they have seen, and their own imaginations, pupils will 

design and create their own campaign posters based on issues and advert 

examples that they have found interesting during the session. They’ll draw on 

a range of media and artistic techniques to develop their memorable 

messages.  
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Pre-visit Activities 
 

 

Preparation for a Scottish Fisheries 

Museum workshop is not necessary. 

However, it can be helpful for 

teachers to prepare their groups for 

a visit. The following optional 

activities can be used to help in this 

preparation. 

 

Images of all the artworks and objects referred to can be found in the 

competition’s Inspiration Pack. This can also be downloaded from the 

museum’s website: www.scotfishmuseum.org/schools-and-colleges.  
 

Throughout the workshop we will be comparing graphic design related to the 

fishing industry. 

 

In preparation for this, ask your class about the graphic design they come 

into contact with every day: the logos and images that surround them as 

they go to the supermarket with their parents or watch television.  What 

makes a logo memorable? What makes a poster powerful? What are their 

favourite brands and why? Have they seen an advert recently that has stuck 

in their minds?   

 

To get your class thinking about current examples of memorable logos and 

branding, why not hold a short quiz to see how many of the world’s biggest 

brands are instantly recognisable to your students? Why do they think these 

images are so recognisable? If you were designing a logo for your class, what 

would it look like? Each student could create a logo for the class; you could 

even hold a competition for a class crest design. 

 

Ask your class to think about images or objects that they think could sum up 

fishing, the fishing industry or maybe sustainable fishing. What makes these 

images or objects appropriate for representing fish or fishing? What 

connotations do they have?  

 

Pupils could also look at the examples of logos and packaging found in the 

Inspiration Pack. What makes these images appropriate for the products or 

causes that they represent? Has the kinds of images and media changed 

over time?  
 

Use your imagination!  
 

One of the main focuses of the workshop will be thinking about using our 

imaginations to make a picture of something which we have only been given 

a basic description of.  

 

http://www.scotfishmuseum.org/schools-and-colleges


6 
 

You could familiarise your class with this idea by playing a series of drawing 

games. For example, you could write down a list of nouns – such as 

household objects, people and animals. Then, read out the list, one item at a 

time, whilst giving the class two minutes to quickly draw each thing, without 

reference to any descriptions or pictures. Ask the class to compare their 

drawings: who has been the most creative? 

 

You could even try this activity with pieces of music, asking the class to draw 

and image that comes to mind as they listen to different compositions. You 

could ask them to think about the colours that the music reminds them of 

and discuss how colour is often used in graphic design to convey certain 

atmospheres and feelings.   

 

Pupils should think about their thought processes during this activity. If, for 

example, they have drawn a picture of a bird, have they drawn a type of 

bird which they have seen before? Or, have they let their imaginations go 

wild and drawn something that is completely fantastical? 
 

 
 
Follow-up or additional activities ideas 
 

Images of all the artworks and objects referred to can be found in the 

Inspiration Pack.  
 

 

Making your Mark  
 

If your students have felt particularly inspired by the campaigns that they 

explored at the museum, you could challenge your class to develop posters 

or related materials to raise awareness or support a cause they care about. 

You could explore sustainable fishing campaigns or learn more about efforts 

going on around the globe to protect our oceans and the marine life they 

support. Why not investigate how charities and organisations develop local, 

national and international appeals? Students can draw upon their new found 

knowledge of graphic design, including colour, font and image, to inform 

their designs.  

 

Alternatively, the class could use their new found skills to create promotional 

material for an upcoming school event or fundraising campaign that is 

important to them.  
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Lovely Logos 
 

During their art workshop, students will have investigated 

how logos create an instantly recognisable image for 

organisations and their users. Take a closer look at some 

of the logos related to the products you looked at during 

the workshop and even the museum’s logo and the logo 

for our temporary exhibition for inspiration. Why have 

these images been used? Why are they important? How 

has colour and font been used to add to the design? 

 

Can your class use their imaginations to develop logos or 

collages to represent themselves? They could create a 3D 

crest using materials like cardboard and clay and take 

inspiration from the examples that 

they saw in the workshop or have 

come across in their own lives. 

What are their favourite activities? 

How could these be represented? 

Each member of the class could 

give a short presentation on their 

crest, explaining the symbolism 

they have used to their classmates.  

 

Students could even develop their own products and the packaging that 

would go with them or rebrand one of their favourite foods. They could assess 

the current graphics used and develop a way of modernising or revamping 

the current design. 

 

 

Super Stamps, Stencils and Prints 

 
As part of their workshop, students 

will have explored the impact of 

images, shapes and patterns in 

graphic design.  

 

Often it’s the simplest designs that 

make the greatest impression. 

Shape, pattern and repetition can 

make artwork stand out. Challenge 

your students to develop stamps 

that they can use to print their images. Try using different materials to create 

your stamps and get creative with the surfaces that you print on. Paper, felt, 

and fabric are just some of the materials that you could print onto. How 

could your stamps come together to provide a background to a campaign 
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image? Maybe you could layer materials on top of one another to make 

unique printed images. You could use your patterned backgrounds to frame 

campaign material of your own. 

 
 

Terrific Typography 
 
Typography is a fancy word for the font you use to write your messages. As a 

class you could look at different fonts and play a game of word association. 

What does each font remind you of? Does it give you a certain feeling or 

does it have connotations of a particular event, time of year or activity?  

 

You could try designing your own fonts for different uses. Once you’ve 

devised your fonts you could use them to create invitations to a showcase of 

your artwork or to create a sign for your classroom, or even to develop a 

campaign for a cause you support or an event coming up at school. 
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Information for schools 
 

Opening Times  
 

April to September  
 

Monday-Saturday 10.00 am – 5.30 pm 

Sunday           11.00 am – 5.00 pm 
 

October to March 
 

Monday-Saturday 10.00 am – 4.30 pm 

Sunday           12.00 pm – 4.30 pm  
 

Facilities 
 

Our education centre can be used for activities, for eating 

packed lunches and for storing bags and coats. The room is 

lockable if required and has access to toilets nearby. Please let us 

know if you would like to book the room for your visit.  
 

The museum has full disabled access apart from the Victorian 

Fisherman’s Cottage, which can be viewed from the Days of 

Steam gallery instead.  
 

Admission Charges 
 

The cost of a visit to the museum is £4.00 per child.   
 

There is charge of £4.00 for each accompanying adult. Admission 

is free for the group’s primary leader. Please note that the 

museum requires a minimum of one adult per ten pupils.  
 

There is no charge for our outreach service to schools in Fife but 

we do ask for a donation for travel expenses where possible.  
 

Cancellations 
 

We understand that sometimes you may need to cancel. In such 

an event, we would appreciate it if you could give us as much 

notice as possible. 
 

Parking 
 

The East Basin Car Park, which has parking bays for coaches, is just 

across from the museum. The following charges apply during the 

summer months (1st April to 30th September, 8 am-6 pm)  
 

 Up to 2 hours: 70p  
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 2-4 hours: 90p  

 Over 4 hours: £1.20  
 

Risk Assessment 
 

An up-to-date Risk Assessment is available on our website. 
 

 

Safeguarding Policy 
 

All staff and volunteers participating in regulated work go through 

Disclosure Scotland checks where eligible. A summary 

Safeguarding Policy is available on request.  
 


